Mission Statement e

The Kansas Center for Safe and Pre-
pared Schools is to:

. Provide leadership, training and re-
sources that will improve the safe and
prepared learning environments in
Kansas schools.

. Provide leadership in assisting schools
in the prevention of, preparation for,
response to and recovery from crisis
events that impact schools and their
communities.
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We’re on the Web!

example.com

This would be a good place to insert a short
paragraph about your organization. It might
include the purpose of the organization, its mis-
sion, founding date, and a brief history. You
could also include a brief list of the types of
products, services, or programs your organiza-
tion offers, the geographic area covered (for ex-
ample, western U.S. or European markets), and
a profile of the types of customers or members
served.

It would also be useful to include a contact name
for readers who want more information about

the organization.
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